Promising areas of theoretical and applied research November, 2025

https://www.proconference.org/index.php/usc/article/view/usc34-00-027

DOI: 10.30888/2709-2267.2025-34-00-027

YAK 339.1
INTERNET ANALYTICS AS A FACTOR IN OPTIMIZING MARKETING

EFFICIENCY

THTEPHET-AHAJIITUKA SIK YUMHHUK ONITUMI3AIII MAPKETUHI OBOI
E®EKTUBHOCTI
Zhuk O.1. / Kyxk O.1.
ORCID: 0000-0001-8290-1993
Academy of Labour, Social Relations and Tourism,
Ukraine, Kyiv, Kilceva doroha str., 3-4, 03187
Axademis npayi, coyianbHux 8i0HOCUH i MYPUIMY,
Ykpaina, m. Kuis, éyn. Kinbyesa oopoea, 3-A, 03187

Anomauia. B pooomi posensanymo, ax yugposa mpancgopmayisn 6iznecy eede 00 3p0CMAHHSL
poNi  IHMepHem-aHAIMUKY y NpUuiHammi mapkemuneosux piwens. CyyacHi nionpuemcmea
BUKOPUCMOBYIOMb AHANIMUYHI THCIMPYMeHmU Ol ONMUMI3AYIi PeKIaAMHUX KAMNAHIU, NIO8ULYEeHHS.
eghekmugHoCcmi KOMYHIKayiti ma nepconanizayii npono3uyiu. Axmyanvhicme memu O0aAHO20
00CTIOMNCEHHS 3YMOBIEHA 30INbWEHHAM 00Cs2i8 OAHUX MA HEOOXIOHICMIO iX BUKOPUCMAHHS OJIs
NPUUHAMMA 0OTPYHMOBAHUX YHPABNIHCOKUX piulenb. Busnaueno, wo nepcnekmusamu po3eUmky
cmaMyms  iHme2payis — WmyuyHo20 — IHmeNeKmy, pO36UMOK  OMHIKAHAIbHUX — cmpameeii,
asmomamu3ayis npoyecié NpUUHAMMA piuleHb Mma 3ACMOCYSAHHA NPOSHOCMUYHUX MoOeell.
Pezynomamu oocnioscennss niomeepoicyoms, wjo iHmepHem-aHaNimuKa € KioYo8UM YUHHUKOM
NIOBUWEHHS ePEeKMUBHOCI MAPKEMUH20601 OlANbHOCII MA OPMYBAHHS KOHKYPEHMHUX nepesas
bisnecy. Ii possumox y naiibnuscui poku 6yoe 6USHAUAMUCA DiGHEM MeXHONO2IYHOI iHmezpayii,
00CMYNHICMIO AHANIMUYHUX NAAM@OOPM Ma 30aMHICMI0 KOMNAKIU 00 adanmayii 00 HOBUX 8UMO2
yugposozo punky.

Knrouogi cnosa: inmepuem-ananimuxa, eKocucmema iHmMepHem-aHanimuKu, MapKemuHe,
ehexmueHicmo mapkemuHey, OlOHCUMANI3AYis, WMYYHUL IHmMeleKm, eeKmusHicms KOMYHIKAYil,
KOHKYPEHmMHI nepesazu, OnmuMizayis pekiamHux KamMnawit, IHHO8ayii, KOHKYPEeHYis, KOHKYPEeHMHI
nepeegazu 0OizHecy, cmpamezis OizHecy, 1i0epcmeo, CoyianrbHO-eMUYHUL MAPKemuHe, MIXCHAPOOHULL
MapKemume, MiXCHAPOOHA eKOHOMIKA, NOBEOIHKA CNONCUBAYA, NPOOANCI, AKICb OAHUX.

Abstract. The study examines how digital business transformation leads to an increasing role
of web analytics in marketing decision-making. Modern enterprises employ analytical tools to
optimize advertising campaigns, improve communication efficiency, and personalize offers. The
relevance of this research is driven by the growing volume of data and the need to utilize it for making
well-grounded managerial decisions. It has been determined that future development prospects
include the integration of artificial intelligence, the advancement of omnichannel strategies, the
automation of decision-making processes, and the application of predictive models. The findings
confirm that web analytics is a key factor in enhancing the efficiency of marketing activities and
shaping competitive advantages for businesses. Its development in the coming years will depend on
the level of technological integration, the accessibility of analytical platforms, and companies’ ability
to adapt to the new requirements of the digital market.

Key words: web analytics, web analytics ecosystem, marketing, marketing efficiency,
communication efficiency, competitive advantages, advertising campaign optimization, innovation,
competition, business competitive advantages, business strategy, leadership, socially responsible
marketing, international marketing, international economics, consumer behavior, sales, data quality,
digitalization, artificial intelligence.
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Berym.

Bukopucranns came aHaMITUYHUX IHCTPYMEHTIB IHTEPHETY  JO3BOJISIE
MIJMPUEMCTBAM  ONTUMI3YBaTH pEKJIaMHI KamIaHii, MiABUIIUTH €(EKTUBHICTh
KOMYHIKaIliii Ta peadi3oByBaTH IEPCOHAII30BaHI MPOMO3UIIIT Il CIOXKUBAYiB.
Crpimke 30UTbIIIEHHS 0OCSTIB JaHUX Ta HEOOX1IHICTh iX CUCTEMHOI0 BUKOPUCTAHHS
TU1s1 popMyBaHHS OOTPYHTOBAHUX YIPABITHCHKUX PIIICHb CTA€ aKTYAJbHUM 3 KOXKHUM
naem [ 1 ].

CucremaTu3allisi TCOPETHUYHUX MIIXO/IB 1 MPAaKTUYHUX CKJIQJOBUX 3aCTOCYBaHHS
IHTEpPHET-aHANITUKN B MapKETUHTY, a TaKOX BHU3HAYCHHS KIFOUOBUX BUKIHUKIB Ta
MEPCIIEKTUB 11 PO3BUTKY € aKTyaJIbHUM JJIsl ChOTOJICHHS [ 3 |.

OCHOBHHUIT TEKCT.

[HTEepHET-aHaAIITUKA € TMpoIecoM 300py, OOpOOKHM Ta IHTEpHpeTarii MacUBiB
JAHUX TIPO MOBEAIHKY CIIOXKHBaviB y UGPOBOMY cepeaoBuIlli. OCHOBHI IHCTPYMEHTH
BKItoualoTh Google Analytics, CRM-cucremu ta texuosorii Big Data. 3a manumu
cydyacHux gociimpkerb 2023-2025 pokiB, BUKOPUCTaHHS I1HTEPHET-aHAJIITUKH
no3Bossie miaBuMTH ROI pexnamuux kamnanidi Ha 20-30%. TpeHau po3BUTKY
BKJIFOYAIOTh AaBTOMATH3aLlII0 aHaJ13y MPOLIECIB, IHTErpaLito ITYYHOro iHTenekTy (L)
Ta MIPOTHO3 HA MaOYTHE TOBEAIHKH CIIOXUBaviB [ 3 |.

JocnimxeHHs: 0a3yl0ThCsl Ha KOHIIEMIISIX MU(PPOBOr0 MAPKETHHTY, aHATITUKU
JaHUX Ta TOBEIIHKOBUX  Mojened  crmoxkuBauiB. s 1boro  moTpiObHO
BUKOPUCTOBYBATH TOJIOKEHHS CyYaCHUX HAYKOBHUX Ipallb, SIKI PO3KPUBAIOTH POJIb
ITYYHOTO 1HTENEKTy, posib Big Data, Ta ajroputMmiB MalIMHHOIO HAaBYAHHS Y
IIPOTHO3YBaHHI MOBEIIHKU YCIX CITOKHBAYIB.

[HTEepHeT-aHamITUKA JT03BOJISIE ONTUMI3YBaTH PEKJIaMHI OFOKETH, MIIBUIIUTH
MEepPCOHANI3AIII0 MPOMO3ULIA Ta BHU3HAYMTH €(PEKTUBHI KaHAIM KOMYHIKAIii.
Hamnpuknan, ykpaiHChKi e-commerce KoMITaHii, BukopructoByoun Google Analytics Ta
Al-porHo3yBaHHs, 3MEHIIMJIA CBOi BUTpAaTH Ha pekiamy Ha 15%, 301IbIITUBIIHN
KoHBepcii Ha 25% [ 2 ].

[HTepHET-aHaTITHKA BIITPA€ CTPATETIuHY POJIb Y CY4YaCHOMY MapKETHUHTY, BOHA

3a0e3neuye IPUHHATTS €PEKTUBHUX YIPaBIIHCHKUX PIIICHh HA OCHOBI BUBYCHHS Ta
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aHaJ13y BEIMKUX MACHUBIB TaHUX.

OcHOBHI KIIFOUOBI (DYHKIIIT IHTEpHET-aHAJITUKH TMOJSATAIOTh Y HACTYIHOMY [ 1 ]:

1. IIpoBeaeHHs OIIHKY €(PEKTUBHOCTI KaMIIaHI;

2. OnTumizailist pekJiaMHUX OFO/IKETIB.

3. CermeHTaillisi Ta mepcoHa i3allis CroXMBaviB.

4. ITporHo3yBaHHs Ta nependauyeHHs MOBEAIHKU CIIOKUBAYIB

5. Ili1BHILIEHHS] KOHKYPEHTOCIIPOMOKHOCTI MiANPHUEMCTBA.

InTepHeT-aHamiTUKa 103BOJISIE BIACTEXKYBaTH aAKTUBHICTb KOHKYPEHTIB Y
1 (ppoBOMY CEpeIOBHIIT, aHATI3YBaTH IXHI pEKJIAMHI KaMITaHii Ta MIBUIKO aJanTyBaTH
BJIACH1 CTpaTerii miJ1 moTpedu choroaeHHs [ 3 |.

Bucnosxku

[aTepHeT-aHaMITUKA € TOTYKHUM IHCTPYMEHTOM JIJIs TT1JIBUIIICHHS €(DEKTUBHOCTI
MapKeTUHTOBOI JisNBHOCTI. 1i BUKOpPUCTaHHS Oi3HECOM JOIOMara€ IpUiiMaTi
OOrpYHTOBAaHI pillIEHHS, 3SMEHIITYBaTH BUTPATH Ta M1BUIIYBAaTH PIBEHb 3a/10BOJIEHOCTI
cnokuBaviB. [loganbiuil po3BUTOK TEXHOJIOTTH aHAIITUKUA CHPUATUME OTPUMAHHIO
HOBUX MOJKJIMBOCTEH Ui CTBOPEHHS VYHIKAJBbHOCTI NPOINO3ULiid Oi3Hecy 1

aBTOMAaTH3allli MapKETUHTOBUX MpoleciB [ 4 |.
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